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Partnering with Alberta 
ranchers for over

100 YEARS

Visit either our Airdrie UFA Farm & Ranch Supply 
(north), or High River UFA Farm & Ranch Supply (south). 
For further information, please go to UFA.com or 
call 1-877-258-4500, Option 1. 

UFA IS PROUD TO 
SUPPORT THE CANADIAN 
BEEF INDUSTRY

UFA.com
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When every decision is make or break, 
go with the brand that stands up the way you do.   

You understand better than anyone how much you have invested in your herd. 

That’s why you shouldn’t trust your bottom line to anyone but John Deere. 

For over 179 years we’ve stood beside producers like you, making reliable, easy-
to-use, and purpose-built equipment that performs at the highest level, stands 
up to years of hard use, and delivers economic, long-term operation.  

Whether you’re a small cow calf producer or large commercial operation, you 
can rely on our tractors and hay tools to deliver the way you do.  And the way 
your herd does. 

Thank you for your ongoing support and hard work. Together, we’ll continue to 
stand strong, and meet the demands of a growing world. JohnDeere.ca
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from the co-chairs

WELCOME TO THE CBIC

ROB SMITH

Co-Chair, CBIC 
2016; Beef 
Producer; 
and CEO, 
Canadian Angus 
Association

Welcome to the first-ever Canadian 
Beef Industry Conference!

Putting It Together… is the theme for this year’s 
conference. The first part, “Putting It Together,” is what 
the conference intends to do. The second part, “…” is to 
signify the innovative solutions that we will generate 
when our Canadian beef industry comes together. It 
is where you, and every other participant, can add 
the way you are going to work for our industry to 
drive it forward into our collective future. The “…” 
is the most important part; no single producer or 
organization can move the beef industry into the 
future as successfully as we all can… TOGETHER.

The next few days will be filled with opportunities to 
learn “why” and “how”. “Why” striving for excellence along 
the entire value chain of the beef industry is important 
and “how” we can each do that in our part of the chain.

Whether your objective is profitability, succession, 
unity or building partnerships… or all of these… 
we believe CBIC 2016 is about “Putting It 
Together…” for each and all of these! And we 
are honoured to put THIS together… for YOU.

Of course it won’t be all work and no play! We 
know that you will all find occasion to mingle, 
catch-up with old friends, and meet some new 
ones. The social aspect of the conference is a focal 
point and includes many different opportunities 
to chat in the context of dinners, coffee breaks, 
time in the tradeshow, or even at ‘Happy Hour’!

We must commend the CBIC Partners – Beef Cattle 
Research Council, Canada Beef, Canadian Beef Breeds 

Council and Canadian Cattlemen’s Association – for 
their vision and foresight in facilitating this national 
gathering. It feels like we have more unity as cattle folk 
than maybe ever before, and we will take advantage of 
our inaugural assembly to showcase Canada’s National 
Beef Strategy, created by our CBIC Partners along with 
the National Cattle Feeders’ Association. This is a plan 
of leadership and futurist thinking and it is all of our 
responsibility to optimize our role in this strategy.

While we are inspired by and excited about the 
extraordinary turnout of producers coming to 
#CBIC2016 (this may be the largest gathering our 
industry has ever known, with participation from 
every stakeholder age demographic), we are equally 
motivated by the program we have put together, a 
thought-provoking, stimulating group of presenters 
that will guide and challenge you. We are further proud 
and humbled (not to mention elated!) by the adoption 
of CBIC by our sponsors who see its importance to 
our industry’s present and impending connectivity, 
productivity, competitiveness and beef demand. 
We encourage you to check out these businesses 
and organizations because their commitment to 
cattle and beef in Canada is proven and profound.

It has been a pleasure working with the Canadian 
beef industry to make this conference happen and we 
extend a special ‘thank you’ to the countless people and 
organizations donating their time, energy, and expertise 
to create a successful event. We hope you enjoy our 
conference and appreciate Putting It Together…!

Sincerely,

Rob Smith and Virgil Lowe, 2016 CBIC Co-Chairs

VIRGIL LOWE

Co-Chair, CBIC 
2016; Beef 
Producer; and 
Associate, 
Dentons Canada 
LLP

CB
ICW
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from the government of Alberta

WELCOME TO THE CBIC

HONOURABLE 
RACHEL 
NOTLEY

Premier of 
Alberta

HONOURABLE  
ONEIL 
CARLIER

Minister, Alberta 
Agriculture and 
Forestry

On behalf of the Government of Alberta, it is 
my pleasure to send greetings to the inaugural 
Canadian Beef Industry Conference.

Alberta’s agricultural producers are among the 
best in the world and your hard work ensures that 
this industry stays strong and vibrant. These are 
good times for our beef industry and I trust that 
as you share best practices and collaborate with 
one another we will continue to see advances in 
our competitiveness with our trading partners.

I hope you have the opportunity to develop new 
relationships with other producers, learn something 
new from the informational sessions, and find 
common interests with the many industry leaders 
here today. These opportunities to collaborate 
and find innovations will contribute to Alberta’s 
vision of creating a diversified economy.

Thank you to all of the organizers, volunteers 
and collaborators, your efforts remind us all 
why Canadian beef is the best in the world.

Best wishes for a productive conference.

Rachel Notley

As Minister of Agriculture and Forestry, it is an 
honour to welcome you to the inaugural Canadian 
Beef Industry Conference – Putting It Together... This 
is a tremendous opportunity for representatives 
from throughout the beef supply chain to come 
together to share ideas and to discuss the challenges 
and opportunities currently facing the industry.

Alberta is the heart of cattle country, and our 
government recognizes the important role agriculture 
has in a strong and diversified economy. We know that 
the foundation of the beef industry and agriculture 
sector's ongoing success is the hard work, ingenuity 
and dedication to excellence that are shared by 
producers and agri-businesses from across Canada.

I want to thank producers and their organizations 
for leading the way to help ensure this incredibly 
important sector continues to adapt and thrive in the 
highly competitive global marketplace. Responsible 
and sustainable growth within the industry relies 
on an ongoing commitment to research and 
innovation, value-added industry development, 
environmental stewardship and enhanced market 
access. It also relies on strong partnerships between 
all the links of the beef supply chain, working 
together to meet the expectations of consumers.

Congratulations to the Beef Cattle Research Council, 
Canada Beef, the Canadian Beef Breeds Council, and 
the Canadian Cattlemen's Association for developing 
this important conference, and understanding that 
great things can be accomplished by working together. 
Best wishes for a productive and successful event.

Oneil Carlier

PUTTING IT 
TOGETHER...

7



from the government of Canada

WELCOME TO THE CBIC

HONOURABLE 
JUSTIN 
TRUDEAU

Prime Minister 
of Canada

It is with great pleasure that I welcome you to the 
inaugural Canadian Beef Industry Conference.

This conference is a welcome addition to events aimed 
at those in the Canadian beef industry. This three-
day conference will bring together beef producers 
of all sizes with stakeholders from every corner of 
our country in a positive and inclusive atmosphere.

This gathering presents an opportunity to deepen 
connections within our beef industry. I encourage 
everyone to take this chance to establish new 
and lasting relationships with those around 
you. As a significant industry to the Canadian 
economy, it is important that we seek together to 
move forward sustainably and prosperously.

Thank you to the organizers of this tremendous event 
and to all of you who are in attendance to teach, 
listen and learn. Please accept my warmest welcome 
and best wishes for a successful conference.

Justin Trudeau

C'est avec grand plaisir que je vous 
accueille à la première Conférence sur 
l'industrie canadienne du boeuf.

Cette conférence est un ajout précieux aux activités 
s'adressant aux acteurs de l'industrie canadienne 
du boeuf. Cette conférence de trois jours réunira 
des producteurs de boeuf de toute envergure 
avec des intervenants des quatre coins de notre 
pays clans une ambiance positive et inclusive.

Ce rassemblement est une occasion de resserrer les 
liens au sein de notre industrie du boeuf. J'encourage 
tous les participants à nouer des relations nouvelles 
et durables avec ceux qui les entourent. En tant 
qu'industrie majeure pour l'économie canadienne, 
il est important que nous cherchions ensemble à 
aller de l'avant de façon durable et prospère.

Merci aux organisateurs de cette formidable 
activité ainsi qu'à tous ceux qui y participent 
dans le but d'enseigner, d'écouter et d'apprendre. 
Je vous souhaite la plus cordiale des bienvenues 
et une conférence des plus rèussies.

CB
ICW
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CO
M
E

CANADIAN BEEF
INDUSTRY CONFERENCE
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Join the growing number of farmers and ranchers who are Getting REAL on RealAgriculture.com. 
In 2015, over 460,000 unique people visited RealAgriculture.com.   

Join the conversation and Get Connected. 

Check out some of our regular featured content series 

www.realagriculture.com 

Working for 
PRODUCERS

For more information on becoming a member visit: 

WWW.SKSTOCKGROWERS.COM 
 or call (306) 757-8523



More and more firms just calculate numbers.
We help calculate your next move.

MNP Understands Agriculture. 
In fact, it is both a specialty and a 
passion. Our business consultants, 
financial advisors and professional 
agrologists are intimately familiar with 
all aspects of the beef industry. Which 
means not only can we help you make 
sense of the now, but we can also help 
show you what’s next.

Contact Scott Dickson, CPA, CA 
Director Livestock Services 
at scott.dickson@mnp.ca

We specialize, you capitalize. 
Visit MNP.ca to learn more.



ADDED TICKET 
EVENT

  Optional Pre-
Conference Tour

TOUR 
HOST

8MONDAY, 
AUGUST

EVENT
SCHEDULE

CLOSED 
EVENT

8:00 AM – 4:00 PM

Eagle Robe Room, 
Conference Centre

 The Canadian Beef Research, Market 
Development and Promotion Agency 
(Canada Beef) Committee & Board Meetings

PUTTING IT 
TOGETHER...
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CONCURRENT 
SESSIONS

8:00 AM – 12:00 PM
Big Plume Room, 
Conference Centre

 Annual Forum of The Canadian 
Beef Cattle Research, Market 
Development and Promotion Agency 
(Canada Beef)

The Annual Forum acts as the annual business and 
promotion meeting for the Canadian Beef Cattle 
Research, Market Development and Promotion Agency 
to elect directors, review reports, put forth resolutions. 
As part of our commitment to complete transparency, 
the Forum will be open to all those interested in 
observing and participating in the Forum. 

8:00 AM – 12:00 PM
Eagle Robe Room, 
Conference Centre

 Verified Beef Production Plus Open 
House and Information Session

Verified Beef Production Plus (VBP+) provides 
verification of all aspects of sustainable beef production 
at the farm and feedlot level. VBP+ launched in June 
2016 and is based on the Verified Beef Production 
program, the national On-Farm Food Safety program for 
beef cattle. The enhanced VBP+ program now includes 
validation in the areas of Animal Care, Biosecurity, 
Environmental Stewardship as well as On Farm Food 
Safety, which adds new value as a tool for all beef 
producers in Canada.

CONCURRENT 
SESSIONS

1:00 PM – 4:30 PM
Eagle Robe Room, 
Conference Centre

 Beef Cattle Research Council 
Meeting

The Beef Cattle Research Council will meet to review 
and refine draft research priorities for the next five-
year National Beef Research Strategy and develop a 
draft framework for the next Beef Science Cluster to 
direct a 2017 call for proposals. Direction will also be 
sought on the next five-year technology transfer and 
extension strategy. Producer and industry stakeholders 
are welcome and encouraged to attend and participate 
in discussions.

2:30 PM – 4:30 PM
Crow Flag Room, 
Conference Centre

 Young Cattlemen’s Council AGM The Young Cattlemen’s Council will be hosting their 4th 
annual general meeting. Join them to hear what they 
have been working on this past year and to cast your 
vote for the council seats up for election.

CBIC DELEGATE REGISTRATION
Hotel Lobby

8:00 AM – 6:00 PM

ADDED 
TICKET 
EVENT

8:00 AM – 6:00 PM
Elbow Springs Golf 
Course, Calgary

 Canadian Cattlemen’s Foundation 
Classic Golf Tournament
A beef industry golf tournament at the beautiful 
Elbow Springs Golf Course west of Calgary on the 
Elbow River. All proceeds from the event go to 
the Canadian Cattlemen’s Foundation.

PROCEEDS 
GO TO THE

9TUESDAY, 
AUGUST

CANADIAN BEEF
INDUSTRY CONFERENCE
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BOOTHS OPEN
Event Centre

4:30 PM to 9:00 PM

CLOSED 
EVENTS

8:00 AM to 1:30 PM
Crow Flag Room, 
Conference Centre

 Cattlemen’s Young Leaders 
2016/17 selections

12:00 PM – 1:00 PM
Big Plume Room, 
Conference Centre

 The Canadian Beef Research, Market 
Development and Promotion Agency 
Canada Beef Board of Directors 
Meeting

5:00 PM – 6:00 PM
Foyer, Event Centre

 Welcome Happy Hour presented 
by Dentons
Let Dentons help you kick off the evening 
festivities with a complimentary drink for happy 
hour as you arrive at the Grey Eagle Resort and 
Casino. Dentons is your local law firm at home in 
Alberta, across Canada and everywhere else you 
do business.

PRESENTING 
SPONSOR

6:00 PM – 9:00 PM
Event Centre

 Opening Reception including the 
Cattlemen’s Young Leaders Five-Year 
Reunion Celebration and introduction 
of CBIC 2016 Partners.
Enjoy beef bites and cocktails as you mix and 
mingle with the Canadian beef industry, and have 
your photo taken with the Grey Cup! Welcome 
the newest Cattlemen’s Young Leaders and 
congratulate the graduates. Enjoy the five-year 
CYL Reunion Celebration with Alumni and Mentor 
acknowledgement. Take-in a welcome by the 
Partners, and presenting sponsor Cargill.

PRESENTING 
SPONSOR

CBIC 
PARTNER

CBIC 
PARTNER

CBIC 
PARTNER

CBIC 
PARTNER

9:00 PM – 12:00 AM
Little Chief Restaurant 
and Patio Area, Hotel

 Patio Party hosted by ATB
Join ATB for a local Alberta beer favourite (or 
two) and enjoy the beautiful August night on the 
patio at the Grey Eagle Resort and Casino.

PRESENTING 
SPONSOR

CANADIAN BEEF
INDUSTRY CONFERENCE
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10WEDNESDAY, 
AUGUST

BOOTHS 
OPEN
Event Centre

7:00 AM – 
6:30 PM

CBIC DELEGATE 
REGISTRATION
Hotel Lobby

7:00 AM – 
6:00 PM

7:15 AM – 8:00 AM 
Event Centre

 Breakfast PRESENTING 
SPONSOR

8:00 AM – 8:30 AM
Event Centre

 Welcome from 2016 CBIC Co-Chairs
Rob Smith, Virgil Lowe

8:30 AM – 9:30 AM
Event Centre

 Beef Demand, a pillar of the National 
Beef Strategy, featuring: Randy White, 
President, Sysco Canada; Sam Heath, 
VP Marketing, Canada, Tim Hortons; 
Mo Jessa, President, Earls Restaurants 
Ltd.; Rob Meijer, President, Canada 
Beef (Moderator)

This panel discussion moderated by Rob Meijer, 
President, Canada Beef, includes executives from 
major Canadian retail, foodservice and end use 
corporate brands. Each executive will talk about the 
marketing approach their company has taken and their 
relationship with the Canadian beef brand and its value.

9:30 AM – 10:00 AM
Event Centre

 Coffee Break and Booth Walkthrough
Grab a coffee compliments of MNP and walk 
through the displays of the generous supporters 
of our industry.

PRESENTING 
SPONSOR

10:00 AM – 11:00 AM
Event Centre

 CBIC 2016 Keynote Speaker
Arlene Dickinson

PRESENTING 
SPONSOR

Arlene Dickinson is the CEO of both the top independent 
marketing firm Venture Communications, and of 
Canada’s first accelerator for packaged goods (including 
food products) District Ventures. She will impress upon 
you the importance of leadership to achieving long term 
success in your business and in your industry.

11:00 AM – 12:30 PM
Event Centre

 Productivity, a pillar of the National 
Beef Strategy, featuring: Kevin Blair, 
Blairs.Ag Cattle Company; Darren 
Bevans, Deseret Ranches; Leighton 
Kolk, Kolk Farms Ltd.; Matthew 
Heleniak, Norwich Packers; Carol 
Kitchen, UFA (Moderator)

This panel of leading producers will discuss why they do 
what they do to drive productivity on their operations 
and share what they are doing to further increase 
production efficiencies by 15% by 2020.

12:30 PM – 1:30 PM  Lunch in the Event Centre PRESENTING 
SPONSOR

1:30 PM – 2:15 PM
Event Centre

 Connectivity: the key to 
counteracting the “eat something 
other than beef” movement, 
featuring: Tim McAllister, PhD, 
Agriculture and Agri-Food Canada

You will hear poignant examples that demonstrate the 
necessity and value of connecting positively within our 
industry, and with consumers, the public, government 
and partner industries.

PRESENTING 
SPONSOR

2:15 PM – 
2:30/2:45 PM

 Coffee Break and Booth 
Walkthrough in the Event Centre

PRESENTING 
SPONSOR

CANADIAN BEEF
INDUSTRY CONFERENCE

14

2016



EAGLE ROBE ROOM Conference Centre MANYHORSES ROOM/LITTLE DRUM ROOM 
Conference Centre

  2:30 PM – 6:15 PM   2:30 PM – 6:15 PM

CONCURRENT 
SESSIONS

Animal Health & Care, Canadian Cattlemen’s 
Association (CCA) Committee Meeting

Foreign Trade, Canadian Cattlemen’s Association (CCA) 
Committee Meeting

Begins with a 20 minute industry update before moving into the business 
meeting. The Animal Health and Care committee debates and recommends 
CCA policy and relays concerns regarding animal health and care issues to 
industry and government. The general objectives are to manage disease 
risk with the Canadian Beef Cattle On-Farm Biosecurity Standard and 
promote the production practices backed by the Code of Practice for the 
Care and Handling of Beef Cattle.

Begins with a 20 minute industry update before moving into the business 
meeting. The Foreign Trade Committee focuses on free trade and equal 
access for the Canadian beef industry. The CCA works to ensure that the 
Canadian beef industry has favorable access to international markets and 
that we are not exposed to unfair competition. This committee also works 
towards eliminating programs, measures and subsidies around the world 
that distort trade.

2:45 PM – 3:15 PM
Event Centre

 Sharing the Agriculture Story with 
Consumers: Why it is Important and 
Why You Should Care
Trish Jordan, Monsanto Canada Inc.

A presentation about understanding the problem 
agriculture faces with its social license to operate

3:15 PM – 4:30 PM
Event Centre

 How to Build Public Confidence in 
Canadian Beef Production, featuring:
Daren Williams, National Cattlemen’s 
Beef Association Sr. Executive 
Director of Communications; Andrew 
Campbell, ON farmer with a passion 
for agriculture advocacy; Adrienne 
Ivey, SK rancher with a passion 
for beef advocacy; Tom Lynch-
Staunton, Issues Manager, Canadian 
Cattlemen’s Association (Moderator)

Leaders in connecting with consumers and the public 
will focus on what you can do as a stakeholder of the 
beef industry to connect with the public and spread a 
positive message based on their own experiences.

CONCURRENT 
SESSIONS 
Full listing 
on next page

3:00 PM – 6:00 PM
Crow Flag & Big 
Plume Rooms, 
Conference Centre

 Bov-Innovation
A series of presentations that will feature innovative and emerging production practices that feedlot and 
cow-calf operators may want to consider implementing in their operations. The session format itself will 
be engaging and unlike mainstream producer events, with experts delivering information in a fast-paced 
lightning-round style accompanied by experienced producers.

4:45 PM – 6:30 PM
Foyer, Event Centre

 Happy Hour presented by UFA
Join UFA in the Foyer for a cold beverage and tour the 
displays of the generous supporters of our industry.

PRESENTING 
SPONSOR

6:30 PM – 12:00 AM
Event Centre

 Banquet including awards 
presentations: The Environmental 
Stewardship Awards (TESA); The 
Canadian Beef Industry Awards for 
Outstanding Research and Innovation
Live Entertainment by Ain't No Rodeo
Enjoy Canadian beef at its finest, surrounded by 
industry friends.

AWARDS 
PRESENTATION

AWARDS 
PRESENTATION

PUTTING IT 
TOGETHER...

15
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CROW FLAG ROOM Conference Centre BIG PLUME ROOM Conference Centre

 3:00 PM – 3:45 PM  3:00 PM – 3:45 PM

CONCURRENT 
SESSIONS

Why Precondition? The Benefits and Economic Drivers 
will feature: Brenna Grant, Canfax Research Services; 
Oliver Schunicht DVM, Feedlot Health Management 
Services

Brenna Grant of Canfax Research Services will explain what is considered 
under the term “preconditioning.” She will cover benefits on the 
farm-level through entire beef value chain including economics, animal 
health, welfare and productivity. Dr. Oliver Schunicht will also share his 
perspective on how and why he chooses to precondition his calves.

An Ounce of Prevention: Antimicrobial use and 
resistance featuring: Cody Creelman DVM, Veterinary 
Agri-Health Services; William Torres, Cattleland 
Feedyards

Dr. Cody Creelman of Veterinary Health Agri-Services at Airdrie, Alberta 
will lead a conversation about the use of antimicrobials. He will explain 
factors leading to antimicrobial resistance as well as current research, 
technologies and production practices that can be used to prevent 
resistance. William Torres, Cattle and Research Manager at Cattleland 
Feedyards in Alberta, will share his experiences with antimicrobial use.

 3:45 PM – 4:30 PM  3:45 PM – 4:30 PM

Make it a Combo: Forage Cover Crops and Soil Health 
featuring: Jill Clapperton PhD, Rhizoterra

Showcasing a presentation from Dr. Jill Clapperton of Rhizoterra. She will 
discuss using cover crops, a win-win solution for improving and sustaining 
soil health while providing nutritious forage for grazing cattle.

It’s a Changing World: the Increasing Challenge of 
Sustainable Parasite Management in Beef Cattle 
featuring: John Gilleard PhD, University of Calgary; 
Cherie Copithorne-Barnes, CL Ranches Ltd.

Leading expert Dr. John Gilleard from the University of Calgary will discuss 
current issues in the management of internal parasites which are a 
significant cost to Canada’s beef sector. He will explore the challenge of 
achieving sustainable parasite control as parasites are becoming increasingly 
resistant to available anthelmintic drugs. Cherie Copithorne-Barnes of CL 
Ranches will be on hand to share her insight as a producer participating in 
parasite management practices.

 4:30 PM – 5:15 PM  4:30 PM – 5:15 PM

Genomics: Demystifying Genomic Selection, featuring: 
Kim McLean PhD, Saskatchewan Ministry of Agriculture; 
John Crowley PhD, Canadian Beef Breeds Council

Dr. McLean and Dr. Crowley will explain the pro’s, con’s and cost-
effectiveness of genomics and its potential for the beef value supply chain.

Mitigating Pain is not a Pain in the Neck, featuring: 
John Campbell DVM, Western College of Veterinary 
Medicine; Tamara Carter, Carter Cattle Company Ltd.

Dr. John Campbell of the Western College of Veterinary Medicine will present 
pain mitigation strategies in beef cattle. He will discuss the use of application 
of various pain medications as well as the benefits and drawbacks of 
making pain management mainstream on beef operations. Tamara Carter, of 
Carter Cattle Company, will provide her practical insight as a producer who 
implements pain mitigation measures on her family’s cow-calf operation.

 5:15 PM – 6:00 PM  5:15 PM – 6:00 PM

Q&A: An opportunity to interact with the Bov-innovation 
presenters and other producers, and collect resources 
that provide more information on preconditioning, cover 
crops and genomic selection tools.

Q&A: An opportunity to interact with the Bov-
innovation presenters and other producers, and 
collect resources that provide more information on 
antimicrobial use, parasite control and pain mitigation.

BOV-
INNOVATION 3-6 PM

WEDNESDAY, 
AUGUST



dentons.com

© 2016 Dentons. Dentons is a global legal practice providing client services worldwide through its member firms and a�iliates. 
Please see dentons.com for Legal Notices.

*Acritas Global Elite Law Firm Brand Index 2013−2015.

Dentons is proud to sponsor the inaugural 
Canadian Beef Industry Conference

Dentons is your local law firm at home in Alberta, 
across Canada and everywhere else you do business.

Dentons. Now the world’s largest global elite law firm.*



7:00 AM – 11:00 AM
Manyhorses and 
Little Drum Rooms, 
Conference Centre

 Domestic Agriculture Policy and 
Regulations CCA Committee Meeting

Begins with a 20 minute industry update before moving 
into the business meeting. The Domestic Agriculture 
Policy and Regulations committee deals with non-trade-
related regulatory issues, such as general government 
policy, safety nets and transportation regulations. This 
committee also makes representation to the government 
and works with other committees or groups on issues of 
mutual interest.

Event Centre 7:30 AM – 8:15 AM  Breakfast PRESENTING 
SPONSOR

8:15 AM – 8:30 AM  Welcome from 2016 CBIC Co-Chairs
Rob Smith, Virgil Lowe

8:30 AM – 9:00 AM  Canadian Beef, Cattle and Grain 
Market Outlook

Brian Perillat, Canfax

PRESENTING 
SPONSOR

9:00 AM – 9:45 AM  U.S. Beef, Cattle and Grain Market 
Outlook

Randy Blach, Cattlefax

9:45 AM – 10:30 AM  International Beef and Cattle 
Market Outlook

Brett Stuart, Global AgriTrends

CLOSED 
EVENT

9:00 AM – 12:00 PM
Crow Flag Room, 
Conference Centre

 Canadian Roundtable for Sustainable 
Beef (CRSB) meeting

10:30 AM – 11:00 AM  Coffee Break and Booth Walkthrough
Grab a coffee compliments of MNP and walk 
through the displays of the generous supporters 
of our industry.

PRESENTING 
SPONSOR

10:30 AM – 1:00 PM
Big Plume Room, 
Conference Centre

 Alberta Angus Association AGM and 
Hall of Fame Banquet

The Alberta Angus Association welcomes you to attend 
their AGM and awards luncheon right at the conference. 
Attendance at both is free with a conference registration.

11:00 AM – 12:00 PM
Event Centre

 Competitiveness, a pillar of the 
National Beef Strategy, featuring:
Cameron Bruett, Corporate Affairs 
and Sustainability, JBS USA

Cameron will shed light on the Canadian beef industry’s 
competitiveness in the global marketplace and why 
reducing our cost disadvantages against our main 
competitors is key.

12:00 PM – 1:30 PM  Lunch in the Event Centre PRESENTING 
SPONSOR

BOOTHS OPEN
Event Centre

7:30 AM – 1:30 PM

11THURSDAY, 
AUGUST
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EVENT CENTRE Conference Centre BIG PLUME ROOM Conference Centre

CONCURRENT 
SESSIONS  1:30 PM – 2:15 PM  1:30 PM – 2:15 PM

Eating local beef: How 
traceability connects consumers 
and producers, featuring: 
Cheryl Hazenberg, Nuffield 
Canada Scholar

PRESENTING 
SPONSOR

Canadian Economic Outlook, 
featuring: Douglas Porter, Chief 
Economist & Managing Director, 
BMO Financial Group

 2:15 PM – 2:30 PM  2:15 PM – 2:30 PM
Coffee Break PRESENTING SPONSOR Coffee Break PRESENTING SPONSOR

 2:30 PM – 3:15 PM  2:30 PM – 3:15 PM
The Canadian Beef Brand featuring: Joyce Parslow, 
Director of Consumer Relations, Canada Beef

This session delivered by Joyce Parslow, Director of Consumer Relations, 
Canada Beef, will discuss our Brand Journey: the new Canadian Beef 
brand story based on our global consumer research. Come discover the 
backstory of what we know and how it influences what we do to build 
brand loyalty for Canadian Beef at home and abroad. See us how the 
world sees us.

A goal without a plan is a ‘wish’ — 
What are the best operators doing? 
featuring: Marty Seymour, Director, 
Industry and Stakeholder Relations, 
Farm Credit Canada

Best practices are a moving target in modern agriculture. This 
presentation will shed light on some of the best practices taking place 
on today’s farms and ranches. Some of the tips you’ll learn will help you 
motivate and manage employees, build and maintain strong relationships 
with stakeholders, manage farm-related risks, differentiate your 
operation, and develop a business plan that will impress your banker. 
This presentation will give you practical solutions and ideas to make you 
more profitable and prepare your operation for the future.

 3:15 PM – 4:00 PM  2:30 PM – 3:15 PM
Impacting beef eating experience through decisions 
at the ranch and feedlot, featuring: Mark McCully, 
Vice President of Production, Certified Angus Beef LLC

Mark will discuss how on-farm decisions impact the beef eating 
experience, including how specific cow-calf and feedlot management 
practices affect beef quality and consumer satisfaction. 

Threats and opportunities for the beef industry 
related to climate change, featuring: Kim Ominksi PhD, 
Professor, University of Manitoba
Learn what is known (and unknown) about how climates are expected to change 
in the coming years, what those changes mean for Canada's beef industry, and 
what we can do to mitigate the related threats and seize the opportunities.

 4:00 PM – 4:45 PM  4:00 PM – 4:45 PM
Connect, Innovate and Inspire: Creating 
Competitiveness at the Canadian Beef Centre of 
Excellence, featuring: Marty Carpenter, Director of 
the Canadian Beef Centre of Excellence, and Abe 
Van Melle, Technical Manager of the Canadian Beef 
Centre of Excellence.

This session delivered by Chef and Centre Director Marty Carpenter 
and Butcher and Technical Manager Abe Van Melle will talk about how 
the Canadian Beef Centre of Excellence is creating opportunity and 
competitiveness for Canadian beef globally. The Centre has successfully 
engaged clients from around the world to build understanding of the Canadian 
beef brand and drive demand and value through product innovation. Come 
experience a meat cutting demonstration by Canada Beef’s expert team.

How to be a ”sustainable” Canadian beef producer 
featuring Cherie Copithorne-Barnes, CEO, CL Ranches

With the completion of the McDonald’s Verified Sustainable Beef project 
and the media eruption that occurred regarding Earl’s of late, there is no 
better time than now to come hear an update of where “Sustainable Beef” 
is at. As producers, it is easy to feel overwhelmed by all of the rhetoric 
and headlines that we are seeing, but the reality is most of us can 
already meet the requirements of what our customers are looking for, we 
just have to communicate it better. As chair of the Canadian Roundtable 
for Sustainable Beef, Cherie will give an update on the development of 
the CRSB Verified Sustainable Beef framework. In addition, as a rancher 
herself, she will give practical examples of what producers can do to 
prepare to participate in a verified sustainable beef supply chain. 

PRESENTING 
SPONSOR

PRESENTING 
SPONSOR
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EAGLE ROBE ROOM Conference Centre MANYHORSES/LITTLE DRUM Conference Centre

 1:00 PM – 5:00 PM  1:00 PM – 5:00 PM

CONCURRENT 
SESSIONS

Value Creation & Competitiveness, Canadian 
Cattlemen’s Association (CCA) Committee Meeting

Environment, Canadian Cattlemen’s Association (CCA) 
Committee Meeting

Begins with a 20 minute industry update before moving into the business 
meeting. The Value Creation and Competitiveness committee deals 
with food safety, quality and assurance. The committee reviews and 
recommends policy dealing with customer satisfaction and seeks solutions 
and opportunities for ensuring the beef cattle industry’s competitiveness 
and value creation.

Begins with a 20 minute industry update before moving into the business 
meeting. The Environment Committee works towards understanding the 
environmental issues that affect the beef cattle industry and encourages 
environmentally sustainable production practices. Communicating to the 
public that cattle producers are responsible custodians of the natural 
resources they utilize is another fundamental responsibility.

5:30 PM Hotel Lobby  Buses leave for Heritage Park Supper and Social

ADDED 
TICKET 
EVENT

6:00 PM – 9:00 PM
Heritage Park 
1900 Heritage Dr SW 
Calgary, AB

 Heritage Park Supper and Social
The closing of the conference will be held at the scenic Heritage Park just minutes from the hotel. Enjoy 
cocktails and a stroll through Heritage Park ahead of the barbecue buffet, where we will wind-down from the 
conference and enjoy the evening. The winner of the CAT Ride and Drive will be announced.

9:00 PM  Buses return

8:00 AM – 4:00 PM
Crow Flag and 
Big Plume Rooms, 
Conference Centre

 Board of Directors Meeting, 
Canadian Cattlemen’s Association 
(CCA)

12FRIDAY, 
AUGUST
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CFR 1251 
Bale Pro®

n	blends two bales  
into a healthy 
ration,

n	provides quality 
feeding; the new 
door leaves the 
most desirable 
windrow to date 
of any bale 
processor,

n	tall, narrow 
windrow with 
mixed hay, 
metered grain 
and chopped 
have the cows 
eating rather 
than walking.

CFR 650/651 
Bale Pro

With Feed Chopper®   
& Metered Grain  
Insertion System

n	place processed 
hay in a windrow  
in the field or into  
a bunk,

n	 spread straw 
evenly for 
reduced bedding 
costs.

  

®

CFR 650 
TOP GUN ®

n	provides uniform 
coverage as it 
throws material  
in excess of 
100' *,

n	an essential tool 
for coverage 
solutions for 
mine sites, oil 
well sites & road 
construction,

n	a must have  
for hoop barns  
& feedlots.

CFR 960 
Bale Pro®

n	process large 
square or round 
bales;  the 
choice is up 
to you!  The 
flexibility to 
switch between 
bale styles is 
especially useful 
when the supply 
does not meet 
your demand.  

1 (800) 665 - 2010  n	www.highlinemfg.com

* contingent on  
material & wind  
velocity

The Highline Bale Pro®  
series makes bale handling 
easier & more profitable.   
With 5 Bale Pro® models to 
choose from, there is one  
suited for your operation. 

DHC_3.6042_4.8542.indd   1 7/4/2016   10:59:17 AM

 

 

 

Contact us today to discuss your software  
and IT needs and schedule a demo! 

support@itslivestock.com    1.877.333.7373 

Increase performance and maximize profit! 

Our Products: 

 feedIT - Feedlot Management Software  
(with individual Animal Management capability) 

 deliverIT - In-Truck Feeding System 

 Feed Call - Bunk Management System 

 AV.Export - Cattle Export Management Software 

Our Services: 

 Feedlot Management Consulting 

 IT Consulting  

 24/7 ITS Application and IT Support 

The Alberta Prion Research Institute 
is proud to support the Canadian Beef 
Industry Conference and research 
on BSE and SRM for the benefit of 
industry and Albertans. 

 LEARN MORE ABOUT US AT 

prioninstitute.ca

Supporting Alberta’s
Beef Industry



CBIC Outdoor
TRADE SHOW EXHIBITORS
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1 RURAL ROOTS CANADA
2 TBD
3 RBC
4 FARM MANAGEMENT 

CANADA
5 HIGHLINE
6 AG MORE THAN EVER
7 DUCKS UNLIMITED
8 AGRICLEAR
9 PRIONET
10 COUNTRY JUNCTION 

FEEDS
11 TD
12 BOEHRINGER 

INGELHEIM
13 BMO
14 FEEDLOT HEALTH 
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DEPENDABLE IS WHAT WE DO.

ROCKYMTN.COM

on Hesston round balers, 
disc mower conditioners, and 

small square balers.

on Hesston disc mowers.

OR

Exclusive CCA member offer:

SAVE

SAVE $250

$500

Hay production just got
more efficient — and affordable.

—  C A N A D I A N  C A T T L E M E N ' S  A S S O C I A T I O N  S P E C I A L  —

©2015 AGCO Corporation. Massey Ferguson is a worldwide brand of AGCO. AGCO®, MASSEY FERGUSON®, MF®, the triple-
triangle logo and Hesston® are registered trademarks of AGCO. All rights reserved. 4205 River Green Parkway, Duluth, GA 
30096 (877) 525-4384. | HS15P071FC  *On select models with approved credit from AGCO Finance, LLC. Down payment 
required. Tractor not included. Contact your participating dealer for more details. Limited time offer, and offer may be subject 
to change without notice.

Receive up to $500 off the industry's leading haytools. 
Canadian Cattlemen's Association (CCA) members receive $500 off 
Hesston round balers, disc mower conditioners, and small square balers, 
and  $250 off disc mowers. Don’t wait — offer ends soon!



metacamcattle.ca

When your cattle are in pain, there’s a brand you 
can trust. Metacam® is Canada’s #1* long-lasting 
pain reliever for cattle for a reason. It controls pain 
and reduces inflammation. Choose the pain relief 
that’s good for your cattle  
and good for your operation. 
Choose Metacam.

THE TOP 
BRAND  
IN PAIN  
RELIEF.

*ImpactVet 2015. 
Metacam is a registered trademark of Boehringer Ingelheim GmbH. 
©2016 Boehringer Ingelheim (Canada) Ltd.  
For more information, visit MetacamCattle.ca.

 Easy to use 

 National, voluntary and web-based 

 Successful with McDonalds VSB 

 Proves chain of custody 

 Increases consumer confidence 

Visit our new website at: 
www.bixsco.com 

Phone 866-456-2207 

Twitter: @BIXSCdn         Facebook: BIXSco 

THE RIGHT DEWORMER
FOR TODAY’S
CATTLE PRODUCTION

SAFE-GUARD ® Intervet International B.V. Used under license.
MERCK ® is a registered trademark of Merck Canada Inc.
© 2016 Intervet Canada Corp. All rights reserved.

(FENBENDAZOLE)

®

™ 

You Herd. We help.
Livestock production today means considering 

every input – including advice. Our Agriculture 

Banking Specialists know the challenges and 

rewards you face from sunrise to sunset.

® / ™ Trademark(s) of Royal Bank of Canada.  VPS96198  109187 (01/2015)

Talk to one of our Agriculture Banking 

Specialists today.

Visit rbc.com/agriculture



Moving the industry forward is a key element of the Canadian 
Beef Industry Conference. The event provides the opportunity 
for learning and interaction between industry players throughout 
the entire value chain – supporting the National Beef Strategy. A 
united effort by the national and provincial beef sector organizations, 
the National Beef Strategy provides the framework for how the 
organizations can work together to best position the Canadian 
beef industry for greater profitability, growth and continued 
production of a high quality beef product of choice in the world.

Released in 2014, the five-year National Strategy presents priorities, 
goals and funding needs to ensure the Canadian beef industry 
thrives well into the future, while building on the strengths of 
existing industry organizations. It is structured around four 
pillars and goals that are aligned with the industry’s vision of 
being dynamic and profitable, and its mission to be the most 
trusted and competitive high quality beef cattle producer 
in the world, recognized for superior quality, safety, value, 
innovation and sustainable production methods.

Learn more and find videos at www.beefstrategy.com

The National Beef Strategy is a collaborative effort by Canadian national beef 
sector organizations including the Beef Cattle Research Council, Canada Beef, 
Canadian Beef Breeds Council, Canadian Cattlemen’s Association (and its 
provincial member associations), and National Cattle Feeders’ Association. 
Visit www.beefstrategy.com to learn more about the National Beef 
Strategy.

Connectivity

 Productivity

 Competitiveness

  Beef Demand

pillars and goals

CANADA'S 
NATIONAL BEEF 
STRATEGY

Increase carcass cutout 
value by 15% of 2020

Reduce cost disadvantages 
compared to main competitors 
by 7% by 2020

Increase production 
efficiency by 15% by 2020

Enhance synergies within industry 
and connect positively with 
consumers, the public, government 
and partner industries

CANADIAN BEEF
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THE ENVIRONMENTAL STEWARDSHIP AWARD
As stewards of a vast portion of the 
Canadian landscape, Canada’s beef cattle 
producers play a significant role in 
protecting and enhancing the environment. 
They continuously strive to improve 
existing stewardship conservation 
practices to create a sustainable future 
– always farming for tomorrow.

Since 1996, the Environmental Stewardship 
Award (TESA) has recognized producers 
who go above and beyond standard 
industry conservation practices and 
set positive examples for other cattle 
producers and the general public.

At the local level, a producer receives 

provincial recognition for their outstanding 
contributions. These recipients move 
forward as nominees for national 
recognition from the CCA. The national 
TESA recipient is announced during 
the CCA's semi-annual meeting.

Each nominee exemplifies significant 
innovation and attention to a wide range 
of environmental stewardship aspects in 
their farm operation. Such innovations 
extend beneficially to areas far beyond 
their land, including water, wildlife and air.

For nomination and general 
information, please contact your 
provincial cattle association.

AWARDS

2016 Provincial Recipients and Nominees for National TESA Award

Alberta
Vandervalk Family
VXV Farms Ltd., Claresholm, AB
Alberta Beef Producers Environmental 
Stewardship Award Recipient

Manitoba
Boyd Family
SG&R Farms, Forrest, MB
Manitoba Beef Producers Environmental 
Stewardship Award Recipient

Saskatchewan
Miles Anderson
Fir Mountain, SK
Saskatchewan Stock Growers 
Association Environmental 
Stewardship Award Recipient 

Ontario
Bryan and Cathy Gilvesy
Y U Ranch, Tillonsburg, ON 
Beef Farmers of Ontario Award Recipient

Previous TESA Winners

Many outstanding Canadian 
farm families have been TESA 
recipients over the past 20 years. 
At the provincial and national 
level, these individuals and 
families lead the way in creating 
a sustainable future for Canada.

To learn more about the 
significant contributions of past 
TESA winners, please visit: http://
www.cattle.ca/sustainability/
the-environmental-stewardship-
award/

Nominations are welcome from 
all stakeholders of the Canadian 
beef industry, and are reviewed 
by a selection committee 
assembled by the BCRC.

See past recipients and nominate 
an outstanding researcher for 
next year’s award at http://www.
beefresearch.ca/about/award.cfm

The recipient of the 2016 
award will be announced at the 
Wednesday evening banquet!

THE CANADIAN BEEF INDUSTRY AWARD FOR OUSTANDING 
RESEARCH & INNNOVATION

The Canadian Beef Industry Award for 
Outstanding Research and Innovation is 
presented by the Beef Cattle Research 
Council (BCRC) each year to recognize 
a researcher or scientist whose work 
has contributed to advancements in the 
competitiveness and sustainability of 
the Canadian beef industry. The award 
was established by the BCRC in 2015.

To be eligible, nominees must be Canadian 
citizens or landed immigrants actively involved 
in research of benefit to the Canadian beef 
industry within the past five years. Benefit to 
the Canadian beef industry must be evident 
in a strong research program aligned with 
industry priorities, a demonstrated passion 
and long-term commitment through leadership, 
teamwork, and mentorship, involvement 

in ongoing education and training (where 
applicable), and active engagement with 
industry stakeholders. Areas of research 
pertaining to the beef industry may include:

• agricultural economics 
• animal health and welfare
• beef quality 
• environmental stewardship 
• feed efficiency
• feed grains
• food safety
• forage and grassland production
• genetic improvements
• social license to operate
• technology transfer
• development of industry program(s)
• other areas pertaining to the competiveness 
and sustainability of the Canadian beef industry

PUTTING IT 
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Visit bmo.com/agriculture
or call 1-877-629-6262

Financing 
the future 
of agriculture. 

*This purchase or lease offer applies to new Cat® machines purchased or financed by Canadian Cattlemen’s Association (CCA) members 
before December 31, 2016. Limit of one machine purchase or lease credit per member. Machine offers available on new quotes only. 
Contact your local Finning branch for full offer details. Subject to credit approval.

EXCLU
SIVE 

OFF
ER 

Exclusive offer for Canadian Cattlemen’s Association members.  
Save big when you purchase a new Cat® Backhoe Loader, Wheel Loader, 
Hydraulic Excavator, Multi-Terrain Loader, Skid Steer Loader, Compact 
Track Loader, Telehandler or Small Dozer.

Contact your local Finning branch and refer to “Cattlemen’s offer”.

SAVE UP TO $2500 ON YOUR NEXT CAT® MACHINE



Let’s celebrate the CYL Program at the CBIC Opening 
Ceremonies where we will acknowledge the many 
milestones achieved by the program participants.

Join us in wishing the twenty-four 2016 Semi-
Finalists best of luck this week in vying for the 
sixteen spots in the program this next year.

2016 Semi-finalists:
Ryan Scorgie, Becky Tees, Cale Toews, Grayden 
Kay, Jessica Sperber, Jesse Williams, Kaleen Harris, 
Katie Songer, Luke Marshall, Madeleine Knodel, Mel 
Hermanson, Morgan Klaiber, Nicole Viste, Kurtis 
Reid, Kylie McRae, Mona Howe, Quinn Anderson Folk, 
Roxanne Olynyk, Katelyn Stehr, Kristy-Layne Carr, Wilco 
van Meijl, Chloe Gresel, Jason Hurst, Melissa Hurst

The CYL Program thanks its foundation partners:

Gold Sponsors

Farm Credit Canada

New Holland

Celebrating Five Years

CATTLEMEN'S YOUNG LEADERS

2015 
CATTLEMEN'S 
YOUNG 
LEADERS 
GRADUATES
From left to right back 
row: Robert Dixon, 
Ben Campbell, Brandon 
Sparrow, Byron Whitford, 
Brett Hassard, Shane 
Klepak, Ellen Crane, 
Brendan Zettler

Front row: Brittany Wiese, 
Penny Patton, Elizabeth 
Homerosky, Jodi Flaig, 
Bethany Storey, Breanna 
Anderson, Angela Kumlin

Supporters

Canadian Cattlemen Magazine

Farmfair International

Beef Cattle Research Council

Government of Saskatchewan
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CBIC partner

BEEF CATTLE RESEARCH COUNCIL
Welcome to the inaugural Canadian Beef Industry 
Conference, from the Beef Cattle Research Council 
(BCRC) producer members representing British 
Columbia (David Zehnder), Alberta (BCRC chair 
Bryan Thiessen, Darren Bevans, Chris Israelson and 
Melanie Wowk), Saskatchewan (Tim Oleksyn, Ryan 
Beierbach, and Michael Spratt), Manitoba (Caron 
Clark), Ontario (vice chair Matt Bowman and Rob 
Lipsett), and Atlantic Canada (Nathan Phinney), 
and BCRC staff Andrea Brocklebank (Executive 
Director), Reynold Bergen (Science Director), 
Tracy Herbert (Beef Extension Coordinator) and 
Linda Wakeling (Administrative Assistant).

The BCRC was established in 1997 as an independent 
division of the Canadian Cattlemen’s Association 
(CCA). The BCRC’s mandate is to determine research 
and development priorities for the Canadian beef 
cattle industry and to administer National Check-off 
funds allocated to research. On average nationally, 
18% of every National Check-off dollar is allocated 
to research. The BCRC further leverages national 
and provincial industry research funds against 
provincial government and federal Agriculture and 
Agri-Food Canada (AAFC) funding through the Beef 
Science Cluster, thereby helping to guide public sector 
investment in beef cattle research and extension.

The BCRC has led the development of a National 
Beef Research Strategy, and facilitates and 
encourages collaboration and coordination 
among researchers, other funding agencies 
and industry groups to maximize the benefits 
from all beef cattle research investments.

Several of the research projects supported by 
the BCRC through the Beef Science Cluster are 
addressing issues impacting public confidence in 

Canadian beef. One is studying how antimicrobial use 
and manure management practices in commercial 
feedlots influence the prevalence of antimicrobial 
resistance genes and antimicrobial resistant 
bacteria in soil, downstream water, municipal 
water and human patients. Another is evaluating 
how the Canada’s beef industry’s impacts on 
greenhouse gas, water, carbon sequestration and 
biodiversity footprints have changed over the 
past 30 years. A third is determining the benefit 
of pain medications given to calves castrated 
at different ages using different techniques.

Within the past three years, researchers trained 
through the Beef Science Cluster have been 
hired by the University of Saskatchewan (Dr. Bill 
Biligetu, forage breeding), Dalhousie University 
(Dr. Yuri Montanholi, genomics), the University 
of Guelph (Dr. Katie Wood, beef nutrition) and 
Agriculture and Agri-Food Canada scientists in 
Lethbridge (Dr. Shaun Dergousoff, parasitology) 
and Lacombe (Dr. Xianqin Yang, food safety and 
Dr. Oscar Lopez-Campos, carcass evaluation).

The BCRC has supported the Verified Beef 
Production program since its inception, and recently 
facilitated the development and launch of Verified 
Beef Production Plus. The BCRC established a 
Beef Researcher Mentorship Program to facilitate 
greater engagement of upcoming and new applied 
researchers with Canada’s beef industry and is 
very active in technology transfer through www.
beefresearch.ca. The popular website includes 
summaries of in-progress and completed projects 
funded by the BCRC as well as other funders, 
creating videos, hosting webinars, and developing 
several cost-of-production and decision making 
tools for producers to evaluate the economics 
of pregnancy checking, body condition scoring, 
artificial insemination, preconditioning and more.

The BCRC is currently leading the renewal of the 
National Beef Research Strategy in preparation 
for the anticipated third Beef Cluster, and is 
involved in several initiatives to reinvigorate 
beef and forage research and extension 
facilities at several Canadian universities.

Get to know us in 
90 seconds! Look 
for this video on 
our homepage 
www.beefresearch.ca
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CBIC partner

CANADA BEEF
Canada Beef is the cattle producer-funded and 
run organization responsible for domestic and 
international beef and veal market development. 
Canada Beef has offices in Canada, Mexico, Japan, 
China, and Taiwan. Canada Beef works to increase 
awareness of the Canadian beef brand and build 
strong relationships with trade customers and 
partners. These efforts increase demand for Canadian 
beef and the value producers receive for their cattle. 

Canada Beef works together with generations of 
Canadian farmers, ranchers, industry champions and 
brand partners to drive, enhance and sustain loyalty 
to Canadian beef. Canada Beef has harnessed a 
powerful story to build consumer loyalty for Canadian 
beef globally: We put the best of Canada into our 
beef. The Canadian beef brand seeks to deepen 
the bonds by which Canadian beef is engrained 
with Canada, its culture, people and values.

Canada Beef’s Brand Promise is that each and every 
day, Canadian beef is produced and delivered with 
pride and tradition. As exceptional as the land 
on which it is raised, Canadian beef is excellence 
without compromise. We will do what is right.

The purpose of the organization is to increase global 
consumer demand for our beef by making sure they 
know what we stand for and what our values are. 
Canada Beef means to improve “mind-share”– how 
much consumers think about Canadian beef when 
they are hungry. Canada Beef understands consumers 
are looking to make more conscientious decisions 
about the food they are eating. Consumers want to 
purchase products that they believe in and can be 
loyal to and it is our role to ensure they connect with 

Canadian Beef on both an emotional and technical 
level so they can be proud to serve it to their families.

Canada Beef is governed by the Canadian Beef 
Cattle Research, Market Development and Promotion 
Agency Board of Directors, consisting of 16 
members from across Canada. As beef producers and 
industry and trade professionals, the board leads 
Canada’s beef research and marketing priorities 
with a wealth of well-rounded experience and 
a true understanding of the opportunities and 
challenges that currently face the beef industry. 
Canada Beef’s current President is Rob Meijer.

Canada Beef receives a large percentage of its 
funding through the National Check-off – a mandatory 
levy per head of cattle paid by all cattle producers 
in Canada. The levy helps support marketing 
development and promotion efforts of Canadian beef. 
Canada Beef also currently receives an import levy 
equivalent to $1 per head on imported beef from 
other countries. The remainder of Canada Beef’s 
funding is received through grants from government 
development funds leveraged by Check-off funds.

As investors, Canadian beef producers want to know 
what is happening in the industry to ensure that 
consumers around the world value and demand 
the Canadian beef that our producers help create. 
The monetary investments come back to producers 
in the form of greater consumer demand, along 
with the increase in value in what they think 
Canadian beef is worth to them and what they 
are willing to pay for it. Learn more about your 
National Beef Check-off investment at work and 
your Canada Beef at canadabeef.ca/TheLeague.
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CBIC partner

CANADIAN BEEF BREEDS COUNCIL
Canadian Beef Breeds Council was incorporated in 
1994 as a not for profit organization to represent 
all the purebred beef cattle breeds in Canada. 
It was officially continued in 2013 under the 
new Canada Not for Profit Corporations Act.

The mandate of CBBC is to:

• SUPPORT Canadian purebred cattle producers 
through service provision aimed at genetic 
improvement, animal health, extension 
services and information dissemination

• PROMOTE Canadian beef cattle genetics both 
domestically and internationally by identifying 
market opportunities, facilitating access through 
timely intelligence and informing the commercial 
industry of the attributes of the Canadian 
beef advantage both at home and abroad

• REPRESENT the purebred cattle sector 
to governments by advocating effective 
policy, ensuring market access and 
enhancing competitiveness

Our vision is to provide a unified voice in 
support of the purebred genetics provided 
within the Canadian beef cattle industry.

Our mission is to ensure the continuity, growth 
and prosperity of the Canadian purebred 
cattle sector as an integral component of 
the Canadian beef cattle industry.

Our current Board of Directors includes: Garner 
Deobald, President; Roger Peters, Vice President; 
David Bolduc; Rob Smith; Bruce Holmquist; Stephen 
Scott; Mel Reekie; Rod Remin and Byron Templeton.

CBBC is funded by our members’ annual dues as 
well as various federal and provincial programs.

Three achievements or major highlights we are 
most proud of/had greatest benefit to the Canadian 
beef industry in the past five years include:

1) Member of the Canadian Beef Advisors and the 
development of the National Beef Strategic Plan 

2) Development of applied genetic improvement 
programs for the purebred sector 

3) Continued advocacy for international market 
development and meaningful market access 

Three goals/objectives for the next two years:

1) Development of a new extension initiative to 
increase proficiency of purebred producers

2) Increase market share for Canadian beef cattle 
genetics both domestically and internationally

3) Strengthen the purebred cattle industry 
through the continued collaboration 
within the Canadian beef industry.

Regards, 
Michael Latimer, CBBC Executive Director
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CBIC partner

CANADIAN CATTLEMEN'S ASSOCIATION

About CCA
The Canadian Cattlemen’s Association (CCA) is 
the national voice of Canada’s 68,500 beef farms 
and feedlots. Established in 1932, the CCA is 
a not-for-profit federation comprised of eight 
provincial member cattle associations that provide 
representation to a national, producer-led board 
of directors. The board provides the leadership 
and unity necessary to speak as one voice on 
issues of importance to the beef cattle industry.

The CCA’s operating divisions carry out the day-
to-day business in support of the vision, policies 
and recommendations established by the board. 
Current key areas of focus include market access 
and trade regulations, sustainability, animal care, 
animal health and food safety, grading/inspection, 
marketing, government and regulatory affairs, fiscal/
monetary policy and business risk management.

The CCA’s vision is to have a dynamic, profitable 
Canadian beef industry with high-quality beef 
products recognized as the most outstanding by 
customers at home and around the world.

Recent Achievements
In recent years, the CCA has successfully concluded 
several key files and helped to bring to fruition new 
trade agreements that are offering the strongest 
market access prospects the Canadian beef industry 
has seen in nearly three decades. These include 
the successful repeal of U.S. mandatory Country 

of Origin Labeling, the signing of the Trans-Pacific 
Partnership, the implementation of the Canada-
Korea Free Trade Agreement and more recently, 
the normalization of the beef trade with Mexico. 
The CCA’s participation in trade missions to China 
support increased export activity there, with China 
expansion exports moving to second from fifth 
largest export market for Canadian beef in 2015.

Future Objectives
Looking forward, key areas of focus for the CCA 
include the further development and implementation 
of the National Beef Strategy, innovation and 
practices related to sustainable beef production, the 
environment and climate change and the future of 
the Canadian beef industry through the development 
of youth with programs such as Cattlemen’s Young 
Leaders and the Young Cattlemen’s Council.

Funding
The CCA is funded through fee assessments to 
its provincial cattle association members, based 
on yearly cattle marketing records for each 
province as a percentage of the total Canadian 
marketing. This percentage is then applied against 
the CCA budget as approved by the board of 
directors. Provinces pay this membership to 
the CCA from the provincial portion of their 
check-off revenues. In some provinces, this 
portion of the check-off may be refundable.

Provincial Member Associations
B.C Cattlemen’s Association
Alberta Beef Producers
Saskatchewan Cattlemen’s Association
Manitoba Beef Producers
Beef Farmers of Ontario
Nova Scotia Cattle Producers
New Brunswick Cattle Producers
Prince Edward Island Cattle Producers

Executive Directors
Dan Darling, President
Dave Solverson, Past President
David Haywood-Farmer, Vice President

Board Members
John Anderson, BC
Lary Fossum, BC
Howard Bekkering, AB
Bob Lowe, AB
Tim Smith, AB
Doug Sawyer, AB
Bryan Thiessen, AB
Cathy Sharp, AB
Colin Campbell, AB
Duane Thompson, SK
Perry Rasmuson, SK
Reg Schellenberg, SK

 
Pat Hayes, SK
Heinz Reimer, MB
Ramona Blyth, MB
Tom Teichroeb, MB
Joe Hill, ON
Rob Lipsett, ON
Tom Wilson, ON
Matt Bowman, ON
George Smith, NS
Ivan Johnson, PEI
Nathan Phinney, NB
Claude Viel, QC (ex officio)
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  CANADIAN LIMOUSIN    
        ASSOCIATION

#13, 4101 - 19 Street NE
Calgary, Alberta T2E 7C4
Phone: 403.253.7309
Toll Free: 1.866.886.1605
Fax: 403.253.1704
E-mail: limousin@limousin.com
Website: www.limousin.com

The natural genetic advantage for yield

SIMPLE. PRACTICAL. TRUSTED
verifiedbeefproductionplus.com

We are a multi-stakeholder 
organization focused on 
advancing sustainability 
efforts within the Canadian 
beef industry.

www.crsb.ca • @CRSB_beef

The go-to forum on sustainable beef in Canada



For more information, ask your veterinarian or visit animalhealth.bayer.ca.

©2016, Bayer HealthCare LLC, used with permission, and Bayer Inc. 
TM see www.bayer.ca/tm-mc

This product is based on technology developed by Juvaris BioTherapeutics and is 
patent protected. Animal health applications are being exclusively developed by 
Bayer Animal Health and are protected by Bayer patent applications.

BRD TREATMENT
Zelnate™ DNA Immunostimulant is a new chapter in BRD management. 
Zelnate is the first licensed DNA immunostimulant that aids in the treatment of BRD associated 
with Mannheimia haemolytica. By jumpstarting the innate immune system — which has been 
shown to provide a rapid, potent and broad protective response to infectious agents — 
Zelnate helps reduce lung lesions and mortality in cattle. Administer Zelnate at the time of, 
or within 24 hours after, a perceived stressful event.

REWRITING THE BOOK ON
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KEYNOTE ADDRESS

Arlene Dickinson is one of Canada’s 
most renowned independent marketing 
communications entrepreneurs. As CEO of 
Venture Communications, her creative and 
strategic approach has turned the company 
into one of Canada’s largest independent 
marketing firms, with a blue chip client list.

Dickinson is best known to Canadians as one of 
the venture capitalists on the award-winning 
CBC series Dragons’ Den and The Big Decision. 
She is the author of two books, the number 
of one bestselling book, Persuasion and her 
most recent best-selling release, All In. 

Her success in leadership has been 
recognized with multiple honours and 
awards including: Canada’s Most Powerful 

Women Top 100, the Pinnacle Award for 
Entrepreneurial Excellence, and Venture’s 
selection as one of Canada’s 50 Best Managed 
Companies for three consecutive years.

With a passion for supporting entrepreneurs, 
Dickinson heads-up YouInc.com, a 
20,000-member strong networking platform 
dedicated to serving entrepreneurs and 
the entrepreneurial lifestyle. In October 
2015, Dickinson founded the first 
accelerator of its kind in Canada: District 
Ventures. District Ventures is a non-profit 
business accelerator dedicated to helping 
entrepreneurs in the consumer packaged 
goods (CPG) industry grow and succeed.

ARLENE 
DICKINSON

CEO of Venture 
Communications 
and YouInc.com

PRESENTING 
SPONSOR
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Darren Bevans is the General Manager of Deseret 
Ranches of Alberta Ltd., a large cow-calf and yearling 
operation near Raymond, Alberta. He was raised in 
the cattle industry of southwestern Alberta before 
receiving an Animal Science degree from Utah 
State University and MSc from the University of 
Saskatchewan. Darren is current chair of Alberta 
Beef Producers research committee and a council 
member with Beef Cattle Research Council.

Randy Blach is CEO of CattleFax, an organization 
focused on helping member cattle producers make 
more profitable marketing and management decisions 
by providing timely market information, analyses 
and research. Blach came to CattleFax in 1981 and 
served as director of market analysis for 15 years and 
accepted his current role in 2001. During this time, he 
has been a keynote speaker at hundreds of cattle and 
beef industry conventions, meetings and seminars.

A Colorado native, Blach and his family remain actively 
involved in cattle ranching with cow/calf, stocker and 
finished cattle. He graduated from Colorado State 
University with a degree in animal science and received 
the Honor Alumni award from its College of Agricultural 
Sciences in 2004 and the Livestock Leader Award in 2011.

DARREN 
BEVANS

General 
Manager, 
Deseret 
Ranches of 
Alberta Ltd.

RANDY 
BLACH

CEO, CattleFax

Kevin Blair is CEO of Blair's Family of Companies, 
a fourth generation family company he co-owns 
with his cousin Darren Blair. Blair's Family of 
Companies' core business is serving Saskatchewan 
customers as an agricultural retailer of crop 
inputs; including crop nutrients, crop protection, 
seed, agronomy and livestock nutrition. 

On the livestock genetics side of the business, Blairs.
Ag Cattle Company currently owns a herd of 1200 beef 
cows comprising of purebred Red and Black Angus, 
Hereford and commercial females. Currently, live and 
frozen genetics are marketed in Canada, the United 
States, Mexico, Australia, South Africa and Argentina. 

In addition to his CEO responsibilities, Kevin is 
past president of the Canadian Angus Association, 
a former director of the Saskatchewan Angus 
Association, a founding member and board member 
of the GROW Community of Independents. Kevin 
is passionate about agriculture and enjoys the 
entrepreneurial challenge of leading an innovative 
and progressive agricultural business. 

KEVIN 
BLAIR

CEO, Blairs.Ag 
Cattle 
Company

Cameron Bruett heads the Corporate Affairs department 
at JBS USA, the US, Canadian, Mexican and Australian 
subsidiary of JBS S.A., the world’s largest animal protein 
company. Cameron leads the company’s corporate 
communications, sustainability and industry affairs efforts. 
A member of the JBS team since 2008, Cameron began his 
tenure with the company managing government relations 
and industry affairs in Washington DC. Prior to joining 
JBS, Cameron served on the U.S. Senate Committee on 
Agriculture, Nutrition and Forestry, where he managed 
livestock, dairy, food safety and agricultural security policy 
issues. Cameron currently serves on the Boards of the 
Global Roundtable for Sustainable Beef, the U.S. Roundtable 
for Sustainable Beef, and the Canadian Roundtable for 
Sustainable Beef and the Tuskegee University Department 
of Agriculture and Environmental Sciences Advisory Board.

CAMERON 
BRUETT

Head, 
Corporate 
Affairs and 
Sustainability, 
JBS USA
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Andrew Campbell is a farmer, with a passion for 
agriculture advocacy, social media and new technology. 
He and his family operate Bellson Farms, where they 
milk holsteins and grow corn, soybeans, wheat and hay 
in Southern Ontario’s Middlesex County. With all kinds 
of information about available about modern farms, and 
not all of it being true, Andrew is keen to make sure 
people get the full story. He’s been featured on CBC, 
CTV, and other media outlets across Canada for his work 
in opening up his farm with pictures on social media as 
the FreshAirFarmer. When he isn’t farming or travelling, 
you’ll likely find him spending time with his family, 
curling or just enjoying the view from his front porch.

John Campbell graduated from the Ontario Veterinary 
College in 1985. After several years of rural veterinary 
practice, he returned to Guelph to complete a Doctor of 
Veterinary Science degree in Ruminant Health Management. 
He has worked as a faculty member on the Ruminant 
Field Service Practice at the Western College of Veterinary 
Medicine, University of Saskatchewan since 1991. He is 
currently Dept. Head of the Dept. of Large Animal Clinical 
Sciences and his main research interests are infectious 
diseases in beef cattle. He also acts as the director for 
the college’s Disease Investigation Unit which is funded 
by Saskatchewan Agriculture. Dr. Campbell has over 70 
scientific publications in scientific journals along with 
numerous conference proceedings. He has been the recipient 
of 5 teaching awards at WCVM and is the past recipient of 
the Western Canadian Association of Bovine Practitioners 
Veterinarian of the Year Award and the Carl Block Award 
for contributions to Canada’s animal health programs.

ANDREW 
CAMPBELL

Partner, 
Bellson Farms

JOHN 
CAMPBELL 
DVM
Department Head 
& Professor, Public 
Health, Large Animal 
Clinical Services, 
Western College of 
Veterinary Medicine

Born and raised in Calgary, Alberta, the “heart of 
Canadian beef country”, Marty Carpenter has shared 
his passion for food through work with Canada’s beef 
industry for the last 23 years showcasing the high 
quality products our beef industry produces with the 
Alberta Beef Producers, Beef Information Centre and 
now with Canada Beef as The Director of the Canadian 
Beef Centre of Excellence. In this role, Marty leads a team 
that helps build a better understanding of the Canadian 
Beef Brand and its ability to “connect, innovate and 
inspire” through this world class facility. Marty studied 
at the Southern Alberta Institute of Technology (SAIT) 
followed by a formal European style apprenticeship, 
achieving his CCC - Certified Chefs de Cuisine designation 
in 1991. Marty spent eight years working his way up 
the culinary ladder as Chef with Imperial Oil, Fairmont 
Hotels and other venues including the Culinary team 
during the 1988 Winter Olympic Games in Calgary.

MARTY 
CARPENTER

Director & 
Chef at the 
Canadian 
Beef Centre of 
Excellence

Tamara Carter, her husband Russ and their three 
children run a mixed farming operation along the South 
Saskatchewan River near Lacadena, SK. They crop 
just under 4,000 acres and run a 300 head cow herd 
of commercial Black Angus cattle. A former Calgary 
resident and University of Calgary Alumni, Tamara 
was transplanted by marriage to Saskatchewan in 
1993. She embraced rural life and the challenges of 
both farming and ranching with enthusiasm as she 
became part of an operation that has spanned three 
generations. After 25 years of constant learning 
within the agriculture industry, her perspective 
continues to be one of curiosity and excitement.

TAMARA 
CARTER

Co-owner, 
Carter Cattle 
Company Ltd.
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Principal Scientist and Co-founder of Rhizoterra Inc., Jill 
Clapperton (PhD) is a well-known researcher, international 
lecturer and advocate for practices that promote soil 
health. In 2013, she was the Syngenta No Till Innovator 
for Research and Education, other awards include the 
Environment Canada Patricia Roberts-Pichette Award for 
enthusiastic leadership and commitment to furthering 
ecological monitoring and assessment in Canada. 
Rhizoterra believes that healthy soil grows healthy 
food, and that makes healthy people and livestock. 
The research farm in eastern Washington is a proving 
ground for new dryland crops, rotations, technology, 
and products that help create healthy productive 
soils. Rhizoterra is also developing new technology 
to help farmers make real time decisions about soil 
fertility, plant nutrition, and soil microbial activity.

Cody Creelman is managing partner of Veterinary Agri-
Health Services, a five veterinarian, beef cattle only, 
vet practice located in Airdrie, Alberta. His practice 
works with a diverse array of beef cattle industry 
partners, ranging from large scale feedlot operations 
to grassroots seedstock producers. Their mission is 
to provide client focused veterinary services and 
expertise in animal health and welfare, production 
medicine, food safety and field research. Cody is also 
well known for his social media exploits as a digital 
storyteller, sharing his cow vetting stories far and wide 
across the internet. The best place to find his tales is 
on Facebook or YouTube, searching "Cody, Cow Vet" 
and be ready for some GoPro Post mortem pit action.

Cherie is a 4th generation rancher living in Jumping 
Pound, Alberta and the CEO of CL Ranches Ltd. This 
historic ranch consists of seedstock and commercial 
cow/calf operations, a backgrounding lot and a 
large mixed grain farming operation. Currently 
Cherie is the chair of the Canadian Roundtable for 
Sustainable Beef. She sits on the advisory board for 
the Rangeland Research Institute, which is affiliated 
with the University of Alberta and also volunteers 
with the Calgary Exhibition and Stampede on the 
International Agriculture and Agri-Food Committee. 
Most importantly, Cherie is the mother of the 
5th generation of ranchers at CL Ranches, and as 
such, dedicates much of her time to defining what 
sustainability will ultimately mean to them.

John Crowley is currently the Director of Scientific 
and Industry Advancement with the Canadian Beef 
Breeds Council (CBBC) and has a cross appointment 
as a research geneticist with Livestock Gentec at 
the University of Alberta. John received his PhD in 
Animal Breeding and Genetics in 2010 from University 
College Dublin. After working with the Irish Cattle 
Breeding Federation (ICBF) as a geneticist, he joined 
Gentec in 2011 before joing CBBC in 2014. Genetic 
evaluation, implementation of genomics and extension 
activities are his main areas of work with particular 
research interest in national cattle evaluation, the 
use whole genome sequence in animal breeding, 
the genetics of feed efficiency and phenomics.

JILL 
CLAPPERTON 
PHD

Principal 
Scientist & 
Founder, 
Rhizoterra

CODY 
CREELMAN 
DVM

Managing 
Partner, 
Veterinary Agri-
Health Services

CHERIE 
COPITHORNE 
-BARNES

CEO, CL 
Ranches Ltd.

JOHN 
CROWLEY 
PHD
Director, Scientific 
and Industry 
Advancement, 
Canadian Beef 
Breeds Council
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Brenna Grant is the manager of Canfax Research 
Services (CRS). Brenna grew up in southwest 
Saskatchewan on a cow/calf, yearling grasser 
operation where her family still operates. She 
received a BA in Agricultural Economics from 
the University of Saskatchewan and a Masters in 
Applied Economics from Montana State University. 
She has been with Canfax Research since 2007.

John Gilleard is Professor of Parasitology and Associate 
Dean, Research at the University of Calgary Faculty 
of Veterinary Medicine (UCVM). After graduating in 
veterinary medicine from the University of Liverpool, 
he worked in general veterinary practice in the UK 
before undertaking a PhD in Parasitology at the 
University of Glasgow. Following postdoctoral research 
positions and a Faculty position at the University of 
Glasgow, he was appointed Professor of Veterinary 
and Molecular Parasitology at Glasgow in 2007. 
He joined UCVM in 2008. His research focuses on 
investigating drug resistance in livestock parasites and 
improving parasite diagnosis and management. His 
current research program is predominantly 
funded by ALMA, NSERC, CIHR and CFI.

Sam Heath is the Vice President of Marketing, Tim 
Hortons Canada. Born in Vancouver, BC, Sam is a 
strategic and innovative marketing leader with 
extensive experience in marketing strategy and new 
product development. Prior to his role working on 
the Tim Hortons brand, Sam held various leadership 
roles with Burger King, Ontario Lottery and Gaming 
corporation and McKinsey and Company. Sam holds 
a PHD in Computer Science from Brown University. 
An avid amateur athlete, Sam enjoys participating in 
long distance running and triathlons in his free time.

BRENNA 
GRANT

Manager, 
Canfax 
Research 
Services

JOHN 
GILLEARD 
PHD
Professor and 
Associate Dean, 
Research, University 
of Calgary Faculty of 
Veterinary Medicine

SAM HEATH

VP Marketing, 
Canada, Tim 
Hortons

Cheryl Hazenberg was raised on a mixed beef 
operation in Oakwood, Ontario. A long standing 
4-H member, she graduated from the University of 
Guelph with a diploma in Agriculture, obtained a 
Certificate in Event Management (Algonquin College) 
and has recently completed a Certificate of Business 
Management through the University of Calgary.

In 2006, Cheryl began work with the 
Canadian Angus Association in Alberta. 

In the spring of 2015 she moved back to Ontario to 
take over the family farm. Cheryl and her sister manage 
the operation that raise purebred Angus cattle, grow 
cash crops including a Saskatoon Berry orchard. Cheryl 
continues to work for the Canadian Angus Association as 
the Director of Business Development, Eastern Canada.

CHERYL 
HAZENBERG
Nuffield Canada 
Scholar & Director 
of Business 
Development, 
Eastern Canada, 
Canadian Angus 
Association
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Matthew Heleniak followed in the footsteps of his 
father, former President of Norwich Packers Richard 
Heleniak. After deciding on a career in Agriculture, 
Matthew attended the University of Guelph, where 
he received a diploma in Agriculture. Matthew then 
transferred to Oklahoma State University, where he 
became a member of the OSU meat judging team 
and graduated with a degree in Animal Science. 
Today, Matthew and his uncle, Ron Heleniak run 
Norwich Packers; a beef processing facility in the 
heart of Southern Ontario. At “Norpac” Matthew is 
responsible for plant management, cattle procurement 
and feedlot operations. Concurrently Matthew 
operates Hawkeye Land & Cattle, which currently 
has a herd alongside its feedlot operations.

Mo Jessa started with Earls as a Junior Prep in Calgary, 
Alberta, over 25 years ago as a summer job while attending 
university. In 1991, while working as a Senior Cook, Mo, 
returned to school to get his Red Seal Certificate/Journeyman 
Chef papers. He eventually became Head Chef of various 
Earls restaurants in the Alberta region and in 1995 he was 
transferred to BC as a Regional Chef, overseeing five locations.

Mo continued to advance within Earls merit based system 
and was promoted to Vice President, Operations, where he 
oversaw the companies’ growth to 60 locations in Canada 
and 5 in the US. In 2013, Mo was promoted to President of 
Earls Restaurants Ltd., the first non-family member to take 
this position. Mo continues to work alongside founder and 
CEO, Stan Fuller, to ensure Earls well-loved brand continues 
to achieve goals and culinary growth in all its markets.

Adrienne Ivey is a rancher, wife and mother of two 
amazing miniature ranchers. Her blog is about where 
your food comes from, how it is raised and produced, 
and her opinions on everything agriculture. She grew 
up on a grain farm in northeast Saskatchewan. After 
meeting her husband at university she moved to central 
Saskatchewan to farm and ranch alongside his parents. 
Moving to the cattle ranch was definitely an eye opener! 
When cows and kids began over-running their lives, 
she took the plunge and left the corporate life behind 
to stay home on the ranch full time. She has never once 
looked back. Adrienne loves speaking about advocacy, 
social license, life on the farm and beef production.

MATTHEW 
HELENIAK

Manager, 
Norwich 
Packers

MO JESSA

President, 
Earls 
Restaurants 
Ltd.

ADRIENNE 
IVEY

Rancher, 
Blogger, 
Evergreen 
Cattle Co.

As Public and Industry Affairs Director with Monsanto, 
Trish Jordan is responsible for media relations, issues 
management and providing strategic communications 
support to core business activities. Trish also manages 
Monsanto Canada’s Grower Advisory Council as well as 
the company’s recent efforts to engage with consumer 
audiences to share the Monsanto story. Trish started her 
career in agriculture with Alberta Wheat Pool in Calgary. 
After 12 years in a wide-variety of communication-
related roles with Alberta Pool, she assumed the position 
of Director of Resources and Communications with 
Canadian Foodgrains Bank based in Winnipeg. Trish 
donates her time to a number of boards and committees, 
including Agriculture in the Classroom-Manitoba, the 
Canadian Agriculture Hall of Fame and CropLife Canada’s 
Advocacy, Communications and Trust committee. In 
2013, Trish received the Queen Elizabeth II Diamond 
Jubilee Medal for her leadership in agriculture. 

TRISH 
JORDAN

Director, Public 
& Industry 
Affairs, 
Monsanto 
Canada Inc.
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Carol Kitchen has dedicated her career to agriculture 
with more than 23 years of co-operative, finance 
and leadership experience in businesses related to 
agricultural production. Kitchen graduated from the 
University of Illinois as a certified public accountant 
in 1991 and obtained her MBA from Carlson School 
of Management. Kitchen joined Land O’Lakes in 
1998 and over the next 16 years, her positions 
with Land O’Lakes included senior vice-president 
of Corporate Strategy and Business Development; 
the VP responsible for international growth; and the 
business controller. In April 2015, Kitchen became 
the CEO of UFA. UFA is an agricultural co-operative 
created in 1909. In 2013, the Women in AgriBusiness 
Summit named Kitchen Female executive of the year.

Tim McAllister obtained his M.Sc. in Animal 
Biochemistry at the University of Alberta and his 
Ph. D. in Rumen Microbiology and Nutrition from the 
University of Guelph. Tim is currently the Principal 
Research Scientist, in charge of a diverse research team 
with a major focus on antibiotic resistance, beef cattle 
nutrition and microbiology, related to ensuring the 
sustainability of beef cattle production. Dr. McAllister 
has published in over 550 peer-reviewed publications 
in this area. He has received numerous awards from the 
American and Canadian Societies of Animal Science and 
the Queen Elizabeth II Diamond Jubilee Medal, Public 
Service Award of Excellence for Scientific Contribution 
to Canada and the H. R. MacMillan Laureate in 
Agriculture. Tim spends his free time biking and hiking 
with his wife and two children in the Rocky Mountains. 

Leighton Kolk together with his wife, Elinor, own Kolk 
Farms Ltd. near the town of Iron Springs, Alberta. 
This 3rd generation farm raise various grains on 
primarily irrigated land. The cattle operation has a 
one-time capacity of 18,000 head located on three 
locations, and the main focus is finishing cattle for 
slaughter; marketing 95% of them locally, with the 
other 5% exported to US plants. He presently serves 
on several boards and partners in other ventures 
including a handicap housing company, a seniors living 
development and a hog finishing operation. Leighton 
has a desire for life-long learning. He mentors his staff 
and colleagues to do the same. Learn, grow and enjoy 
is his mission statement for his peers and his business.

Mark McCully, vice president of production for Certified 
Angus Beef LLC, leads the company’s efforts to grow 
supply of Certified Angus Beef ® brand products. 
In his role, he oversees strategies for working with 
cattlemen, allied industry partners, and licensed packing 
companies to grow the number of Angus influenced 
cattle that qualify for the brand. This program 
annually certifies over 3.5 million head of cattle and 
supplies consumers worldwide with nearly 900 million 
pounds of Certified Angus Beef ® brand products.

Mark graduated from Western Illinois University with 
post graduate study at Michigan State University. 
McCully joined the company in 2000 as the director 
of packing and has been in his current role since 
2005. Mark and his family reside in Wooster, OH.

CAROL 
KITCHEN

President & 
CEO, UFA 
Co-operative 
Ltd.

TIM 
McALLISTER 
PHD

Principal Research 
Scientist, 
Agriculture and 
Agri-Food Canada

LEIGHTON 
KOLK

Owner, Kolk 
Farms Ltd.

MARK 
McCULLY

VP Production, 
Certified Angus 
Beef LLC
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Kim McLean grew up on a mixed grain and purebred 
Black Angus operation near Arcola, SK. Kim obtained 
her bachelor’s degree in Agriculture from the 
University of Saskatchewan, majoring in Animal 
Science, minoring in Ag Business. Kim then went on 
to complete her PhD in Animal Genetics where her 
thesis focused on genes involved in the appetite 
pathway of beef cattle. She then worked as a Post-
Doctoral Fellows at the University of Alberta, looking 
at gene expression in cattle fed flax. Kim joined the 
Saskatchewan Ministry of Agriculture as a Regional 
Livestock Specialist in Tisdale, SK in 2011 and in 2013 
moved to Regina where she is now the Provincial 
Cattle Specialist for the Ministry of Agriculture.

Kim Ominski is a professor in the Department of Animal 
Science at the University of Manitoba. Since joining 
the University a decade ago, Kim has established 
a research program exploring the productivity and 
sustainability of beef cattle production in Western 
Canada. This work includes identification of greenhouse 
gas mitigation strategies conducted in collaboration 
with a multidisciplinary team of researchers from across 
Canada. This research program has been supported by 
Beef Cattle Research Council, Manitoba Beef Producers, 
as well as the provincial and federal governments. 
Kim also considers herself fortunate to teach both 
degree and diploma students at the University. Before 
joining the University, Kim was a livestock extension 
specialist in the Eastern/Interlake Region of Manitoba. 

Rob Meijer has been Canada Beef’s President since 
July, 2011. Rob is an expert in the agri-food industry 
and brings over 18 years of experience in business and 
strategy development, issues management, government 
relations, and communications to Canada Beef.

As President, Rob is responsible for overseeing 
Canada Beef’s marketing and branding groups. 
He mentors the team to work collaboratively to 
develop a cohesive brand story for Canadian beef 
and effectively communicate that story to the 
organization’s stakeholders. He is also responsible 
for liaising with the Board of Directors, ensuring 
consistency for Canada Beef’s strategic direction.

Rob holds a Bachelor of Arts with honours, majoring 
in economics, from the University of Winnipeg and a 
Bachelor of Science with honours, majoring in agri-
business management, from the University of Manitoba.

KIM 
MCLEAN 
PHD
Provincial Cattle 
Specialist, 
Saskatchewan 
Ministry of 
Agriculture

KIM 
OMINSKI 
PHD

Professor, 
University of 
Manitoba

ROB MEIJER

President, 
Canada Beef

As a Consumer Studies, Foods major from the University 
of Guelph, Joyce Parslow first worked with Nestlé 
Canada brands in marketing services and management 
of their corporate test kitchen. Moving from chocolate 
and ice cream to Canadian beef, as Consumer Relations 
Director, Joyce represents the consumer voice in our 
marketing and communication strategies and campaigns. 
Joyce seeks to build trust, affinity and loyalty for 
Canadian Beef with consumers and their influencers 
based on product knowledge, and the understanding 
of consumer audiences and outreach channels. 
Through direct and partnered consumer initiatives, 
this role works to build effective consumer campaign 
and communication strategies for Canadian beef.

JOYCE 
PARSLOW

Director of 
Consumer 
Relations, 
Canada Beef
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Brian Perillat has been the Manager at Canfax since 
April 2010. Brian grew up on a mixed farming 
operation near Duck Lake, Saskatchewan and 
continues to be involved with the family farm. Prior 
to working at Canfax, Brian worked as a livestock 
production economist with Alberta Agriculture, 
and also spent over 4 years working with MNP 
as a farm management consultant. Brian has had 
the privilege of travelling and working on farms 
and stations in Australia and New Zealand, as 
well as visiting farms in north and west Africa. 

Douglas Porter has over 30 years of experience analyzing 
global economies and financial markets. As Chief Economist 
at BMO Financial Group, he oversees the macroeconomic and 
financial market forecasts and co-authors the firm’s weekly 
flagship publication, Focus. Mr. Porter manages the team 
that has won numerous awards including Best Forecaster 
for Canada by Focus Economics in 2016, top Canadian 
forecaster by Bloomberg and the prestigious Lawrence 
Klein award for forecast accuracy of the U.S. economy.

Mr. Porter has been a member of C.D. Howe’s 
Monetary Policy Council since 2008 and serves on 
the Investment Management Committees of the Bank 
of Montreal’s Pension Fund Society and Western’s 
Endowment Fund. He also sits on the Board of 
Directors of the Toronto Financial Services Alliance.

BRIAN 
PERILLAT

Manager, 
Senior Analyst, 
Canfax

DOUGLAS 
PORTER

Chief Economist 
& Managing 
Director, BMO 
Financial Group

Marty Seymour is Director, Industry and Stakeholder 
Relations at FCC, where he engages with national 
associations, government officials and industry 
influencers to explore partnership opportunities 
that add real value to Canadian agriculture. 

Marty was raised on a cattle and grain farm in Carnduff, 
Saskatchewan. He moved to Saskatoon to pursue studies 
in animal science and graduated with a degree in 
agriculture science from the University of Saskatchewan. 

After a decade in sales and marketing, Marty spent 
five years as CEO of Canadian Western Agribition, 
Canada’s largest livestock show and exhibition, where 
he was highly successful in boosting the show’s 
profile. Marty has been a board member for Red 
Coat Cattle Feeders and currently serves on the Four 
Horse Developments board – a corporation working to 
advance economic prosperity for Sakimay First Nations. 

MARTY 
SEYMOUR

Director, 
Industry & 
Stakeholder 
Relations, Farm 
Credit Canada

Dr. Oliver C. Schunicht grew up on a mixed farm near 
Rockyford, AB.  Oliver received his Doctor of Veterinary 
Medicine (DVM) from the Western College of Veterinary 
Medicine, Saskatoon, SK and his Bachelor of Science 
(BSc) in 1994 from the University of Calgary, Calgary, 
AB. Dr. Schunicht worked in a mixed veterinary practice 
in Olds, AB for one year prior to joining Feedlot Health 
Management Services in 1995. Feedlot Health provides 
comprehensive veterinary and production consulting 
services and computerized individual animal data 
collection systems and management/execution tools to 
feedlot and calf grower operations throughout Canada, 
the US and Mexico.   Dr. Schunicht continues to enjoy 
one of his true passions - farming in the Strathmore 
area where he has a small feedlot and commercial 
500 head Angus Maine Anjou cross cow herd.

OLIVER 
SCHUNICHT 
DVM
Professional 
Services 
Veterinarian, Feedlot 
Health Management 
Services

20
16
PR

ES
EN

TE
RS

CANADIAN BEEF
INDUSTRY CONFERENCE

44

2016



Tom Lynch-Staunton is currently working as the Issues 
Manager for the Canadian Cattlemen’s Association (CCA) 
and in Government Relations for Alberta Beef Producers 
(ABP). Previously he worked at Livestock Gentec, the 
genetics and genomics program at the University of 
Alberta, as the Director of Industry Relations. Tom grew 
up on and eventually co-managed the family owned 
Antelope Butte Ranch (est.1885), a mixed 1000 head 
cow/calf operation, with his brother in Southern Alberta. 

Tom mentors in the Cattlemen’s Young Leaders 
program, chairs the National Beef Sustainability 
Assessment Working Committee in the Canadian 
Roundtable for Sustainable Beef, recently co-
chaired the Alberta Beef Producers AGM and is 
a member of the Edmonton Food Council.

Brett Stuart is a founding partner of Global AgriTrends. 
Founded in 2006, it provides global agricultural 
analysis and forecasting to a variety of clients around 
the world. As lead economist for the U.S. Meat Export 
Federation, he conducted numerous research and 
analysis projects in the global meat trade area as well 
as advising U.S. trade officials on international meat 
access issues. Brett also worked for CattleFax providing 
international analysis for clients in the cattle and beef 
sectors. Brett was raised on a cattle ranch operating 
in Utah and Wyoming and also worked as an auditor, 
accountant, and controller in the agriculture industry.

He received an undergraduate degree in 
accounting at Utah State University and an 
MBA from the University of Nebraska.

Abe Van Melle has been in the Retail Meat Trade 
for over 40 years, first developing his skills in a 
butcher shop in Saskatchewan, Abe then went on 
to work at Canada Safeway in Calgary where he 
advanced to Meat Manager. Prior to coming to 
Canada Beef, Abe worked as the lead instructor at 
The Southern Institute of Technology in the Butchery 
Program. In the last few years at SAIT, Abe helped 
develop and evolve the butchery program into a 
program that included butchery and charcuterie. 
Abe now works at Canada Beef, with the Canadian 
Beef Centre of Excellence team helping develop and 
deliver customized beef programs to Canadian Beef 
clients in both the domestic and foreign markets. 

TOM LYNCH 
STAUNTON

Issues 
Manager, 
Canadian 
Cattlemen's 
Association

BRETT 
STUART

President, 
Global 
AgriTrends

ABE VAN 
MELLE

Technical 
Manager, 
Canadian 
Beef Centre of 
Excellence

William Torres is a reproductive physiologist with Bachelor 
of Science degrees in Animal Science, Biology and Physics 
from Texas A&M University. William is currently the 
cattle manager for Cattleland Feedyards and research 
co-manager for the Integrated Research Beef Station at 
Cattleland Feedyards Ltd. (IBRS-CFL) where since 2009, 
the research team has managed 50 contract research 
projects utilizing over 90,000 head of cattle, successfully 
completed 20 published research trials for various clients 
and eight corporate research reports reviewed by industry. 
Cattleland feeds approximately 50, 000 head annually 
where 30% of these cattle are on a natural program.

WILLIAM 
TORRES

Cattle & 
Research 
Manager, 
Cattleland 
Feedyards Ltd.
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Randy White has been a foodservice/marketing/
distribution leader with 37 years in the industry. 
He began his distribution career in Vancouver and 
progressed up through Sysco acquisitions / organization 
between 1979 until today. He has held senior executive 
positions within operating companies and divisions 
including; Vancouver, Calgary, Western Canada and 
Canada. Randy was appointed President Sysco Canada 
in 2012. His mandate with the organization is to evolve 
an aligned ONE Sysco Canada organization across 
Canada committed to customer success and satisfaction 
while driving sustainable growth across all markets. 

RANDY 
WHITE

President, 
Sysco Canada

For more than 25 years, Daren Williams has helped 
tell the story of American agriculture. As senior 
executive director of communications at the National 
Cattlemen’s Beef Association, he works with farmers 
and ranchers to deliver the story of modern beef 
production to consumers. Before joining NCBA in 2006, 
Daren was a senior vice president at Fleishman-Hillard 
International Communications in Kansas City, where 
he handled communications challenges for major food 
and agribusiness clients. He also spent ten years in 
Washington, DC, representing food and agribusiness clients 
on Capitol Hill and in the halls of USDA, FDA and EPA. He 
holds a degree in English from Ottawa University (Kan.).

DAREN 
WILLIAMS

Sr. Executive 
Director of 
Communications, 
National Cattlemen's 
Beef Association
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Proud supporter of  the 
Inaugural Canadian Beef Industry Conference. 
Connecting knowledge leaders and building relationships to 
enhance Canada’s beef  industry.

Ideas. Information.Investment. 
 www.alma.alberta.ca
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Helping Our
Communities Thrive

We help build vibrant and 
stable communities where we 
live and work by supporting 
programs that provide 
long-term solutions, engage 
our employees, and provide 
opportunities to collaborate 
with others.

A WELCOME SENSE OF PREDICTABILITY

IN A WORLD OF UNKNOWNS.

Learn more at EquippedForANewWorld.com

©2016 CNH Industrial America LLC. All rights reserved. 

Agriculture is our 
way of life too

Meet Jen  
With a lifetime of experience in  
ag, Jen helps Canadian producers 
build their dreams. Like everyone  
on your FCC team, Jen knows your 
industry and she’ll get to know you.

1-800-387-3232    fcc.ca
Jen Masur
FCC Relationship 
Management 
Associate



Alberta Beef Producers 
welcomes you to the 
inaugural Canadian Beef 
Industry Conference

Did you know....
• Alberta has roughly 20,000 beef producers

• Raising over 40% of the Canadian herd

• With 70% of the cattle feeding sector 
and around 140 feedlots over 1,000 head 
capacity

• We are home to the two largest beef 
processing facilities that represent 70% of 
Canadian processing

• Our producers are proud to raise the 
Famous Taste of Alberta Beef

"Putting It Together..."

VOLUNTEERS

Program and 
Promotions 
Committee
Tracy Herbert, 
Chair

Brian Perillat

Anne Wasko

Aneesha Birk

Jolene Noble

Katelyn Laverdure

LeaAnne Wuermli

Michael Latimer

Rick Wright

Laura Eckland

Stina Nagel

Karen Schiml

Sponsorship 
Committee

Jill Harvie, Chair

Deborah Wilson

Trish Henderson

Emily Ritchie

Cecilie Fleming

Dan Ferguson

Greg Bowie

Volunteer 
Committee
Doris Rempel, Chair

Tom Lynch-
Staunton

John Crowley

Kristina Wantola

Paula Jenkins

Entertainment 
Committee

Tayla Fraser, Chair

Andrea White

Katelyn Laverdure

Jolene Noble

Other

Paula Jenkins

Gloria Jewison

Kajal Devani

Karla Ness

Keltey Whelan

Thanks to everyone who is dedicated 
to advancing the National Beef Strategy 
and supporting this first-of-its-kind event 
for all members of the Canadian beef 
production and supply chain, including:

... and all those 
who volunteered 
on site during 
the conference!
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TOGETHER...

49



A Calgary-based communications firm

Proud to support
Canada's beef industry.
Visit sermo.farm

Ready to
harvest
your
message?

TD Agriculture Services is a proud supporter of 
agricultural events at the community, provincial 
and national levels.

® The TD logo and other trade-marks are the property of The Toronto-Dominion Bank.

Proud to support the 2016 
Canadian Beef Industry Conference.

M05234 (0516)

PO  NT
GET TO THE

GET TO THE PROFIT.
We’ll keep this short. Protecting 
your profit potential is more
important than ever. Make sure 
your investment reaches that 
potential, with the only implant 
that offers the added value of 
Tylan’s abscess defense to ensure
you’re helping maximize your 
implant ROI.     

 

The label contains complete use 
information, including cautions 
and warnings. Always read, 
understand and follow label and 
use directions. Administer one 
dose in the ear subcutaneously 
according to label directions.

Consistent
Conversion & Gain

ROI
Protection

To learn more about protecting 
your 24:1 ROI1*, contact your 

Elanco sales representative or 
www.Elanco.ca

Zero Defect  
Implant Training†

End-point
Management

Protocols

†Implant training does not guarantee zero defects.
*Calculation assumes 700 lb. feeder weight, $141.00 cwt,  
150 days on feed, $280/ton dm feed price.

1Duckett et.al. 2013. Anabolic implants and meat quality.  
Journal of Animal Science. 92: 3-9.

with Tylan

Elanco, Component, Tylan and the diagonal bar are trademarks owned by or 
licensed to Eli Lilly and Company, its affiliates or subsidiaries. 
© 2016 Eli Lilly and Company or its affiliates. CACTLMUL00305



we are grateful to the

CBIC SPONSORS

PLUS

PUTTING IT 
TOGETHER...

51



Built to Last Generations 

Manufactured in Nanton, AB
2Wequipment.com

(403) 646-2133

Because every beef producer can be affected by price, basis and 
currency risk, the Western Livestock Price Insurance Program has 
coverage options for every stage of production. 

PRICE INSURANCE ON FED AND FEEDER CATLLE, AND CALVES, 
AVAILABLE TO EVERY WESTERN CANADIAN PRODUCER.

PROTECT YOUR INVESTMENT 
FROM VOLATILE MARKET PRICES.

www.WLPIP.ca
1.844.782.5747 (BC)  •  1.877.899.2372 (AB)  •  1.888.935.0000 (SK)  

A145-042999_2016PrintAd_CanadaBeef  
(AgriClear “Handshake” Ad)
May 25, 2016 10:36 AM
Color:  4/color

Size:  T - 3.6042 x 4.8542”    B - NO BLEED Canadian Beef Industry Conference

Watch the video on how it 
works and register for free at 

Cattle.AgriClear.com

Our handshake 

comes with 

transactional certainty.

BUY AND SELL CATTLE ONLINE 
WITH CONFIDENCE 
Partner with AgriClear and buy and sell your cattle on 
a secure transactional platform that offers effi ciency 
and certainty. Let’s shake on it.

A145-042999_2016PrintAd_CanadaBeef.indd   1 5/25/16   10:37 AM



we are grateful to the

CBIC SPONSORS

FRIENDS 
OF THE 
CONFERENCE
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Reduce shrink and
increase carcass weight
in your livestock

1-800-561-2474  |  Destress-Nutrition.com 

Feedlot Health Management Services Ltd. Provides comprehensive    
animal health, feedlot production, feeds and feeding, and       

individual animal management consulting services to commercial 
feedlots and calf grower operations throughout Canada, the USA, 

and Mexico. The Feedlot Health Veterinary and Production      
Consultant Team is currently comprised of 36 professionals with 
advanced training and recognized expertise in feedlot and calf 

grower animal health, epidemiology,  pathology, animal welfare, 
animal production, nutrition, meat science, applied research,  

statistical analysis, economic modeling, process optimization, and 
quality assurance. The professional consultants work together 

with a 40-50 member support team to provide value-base     
services to Feedlot Health client feedlots. 

www.feedlothealth.com 





www.canadiancattlemen.ca

READ CANADA’S 
ONLY NATIONAL 
BEEF INDUSTRY 
MAGAZINE

heads up the CCA

DAN 

DARLING

RANCHING FOR BEEF AND SPECIES AT RISK · FORAGE & GRASSLAND GUIDE

T H E  B E E F  M A G A Z I N E

MARCH 2016  $3.00

WWW.CANADIANCATTLEMEN.CA

Publications Mail Agreement Number 40069240

MARCH 2016  $3.00

WWW.CANADIANCATTLEMEN.CA
CHECKLIST FOR SEEDING FORAGES · OBNOXIOUS ABSINTH

T H E  B E E F  M A G A Z I N E

APRIL 2016  $3.00WWW.CANADIANCATTLEMEN.CA

Publications Mail Agreement Number 40069240

Laura, Mark, Taylor  and Tamara Grafton, 
Bar K Ranch,  

Prince George, B.C. 

See  
the

as aRanchClassroom

  Informing Ranchers 

since 1938

  Reaching all segments of the 

beef industry including the 

commercial, purebred and 

feedlot sectors

  Extremely relevant in-depth 

articles and commentary

  Available in Print & Online

APRIL 2016  $3.00WWW.CANADIANCATTLEMEN.CA

Laura, Mark, Taylor  and Tamara Grafton, 
Bar K Ranch,  

Prince George, B.C. 

JUMPING IN 
Colin and Tessa Verbeek, 

Morinville, Alta.

EXPANSION AT LAST! · CHAMPIONS BY DESIGN

T H E  B E E F  M A G A Z I N E
T H E  B E E F  M A G A Z I N E

FEBRUARY 2016  $3.00

WWW.CANADIANCATTLEMEN.CA

Publications Mail Agreement Number 40069240

The Ranch where perf� mance is no accident!
MORE DETAILS ON PG. 49

Tuesday, February 16, 2016 

1:00 PM at the ranch, Strome, AB

On offer: 160 TWO YEAR OLDS

33rd Annual Performance 

Tested Charolais Bull Sale

Rawes Ranches Ltd.

www.rawesranches.com

Come to the Auction Sale


